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“ . .- 4 0.413 0.230 -0.079 -1.795 0.073
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v
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U
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agsazain (Guled/wlade/weundiedu)

R Square (R?) = 0.175 Adjust R Square (AR?) = 0.172 Std. Error of the Estimate (S.E.) = 4.544
F = 77.334 Sig = .000

'
o o

e *dfuddynieaiiidisedu 0.05
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